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Learning Goal(s)
•
•
•
•
•

Students will identify the different components of a label.
Students will analyse their eating habits and the influence of various factors on their personal food choices.
Students will demonstrate an understanding of how colours emit a variety of feelings and emotions.
Students will demonstrate an understanding of the importance of appropriate lettering on a label.
Students will design a cereal box label applying the techniques that they learned.

Curriculum Expectations
Health and Physical Education, Grade 6
Healthy Living: Making Healthy Choices
By the end of grade 6, students will:
• Demonstrate the ability to apply health knowledge and living skills to make
reasoned decisions and take appropriate actions relating to their personal health
and well being.
Language, Grade 6
Oral Communication
By the end of grade 6, students will:
• Listen in order to understand and respond appropriately in a variety of situations
for a variety of purposes;
• Use speaking skills and strategies appropriately to communicate with different
audiences for a variety of purposes.
Media Literacy
• Demonstrate an understanding of a variety of media texts.
The Arts, Grade 6
Visual Arts
By the end of grade 6, students will:
• Creating and Presenting: Apply the creative process to produce art works in a
variety of traditional two- and three-dimensional forms, as well as multimedia art
works, that communicate feelings, ideas, and understandings, using elements,
principles, and techniques of visual arts as well as current media technologies.

Materials and Resources
• A
 variety of cereal boxes and other
products which are well known to the
students
 ote: This activity can be used with
N
a variety of product labels - breads,
cereals, soups, cookies, pasta, chocolate
bars, or any other product which may be
related to students’ experiences.
• Dry/erase or chalk board
• Chart paper
• Paper
• Pencils/pens
• Coloured pencils, markers or crayons
• Appendix A- Marketing techniques
• O
 ne copy of Appendix B- Label Activity
Sheet for each student
• O
 ne copy of Appendix C- Product Label
Evaluation for each student

Teaching and Learning Strategies
•
•
•
•
•
•
•

•
•

•

 ring in a variety of cereal boxes or other products which are well-known to the students. Include a variety of packaging
B
styles (Examples: chocolate bars, toothpaste, snack crackers, jams and jellies, prepackaged snacks, frozen entrees). Display
packages in an area where students can view them over a period of time before beginning these activities.
Ask the students: How do you feel in the morning when you are eating your cereal? Is breakfast the only time that you eat
cereal? What other times of the day might you eat cereal? Why? What images and words come to mind when you are eating
your cereal?
Identify the nutritional claims and words that are used to encourage the consumer to purchase the cereals. Create a list of
these words.
Divide students into small groups and have each group brainstorm 5 reasons that influence our personal food choices for
breakfast (or snacks or main meals). Invite each group to present their reasons to the class. Create a class chart that explains
why people choose their specific breakfast menus.
Instruct the groups to identify the common components of the packaging (Examples: mailing address of the company head
office, description of contents, expiry date, nutritional information contained in the Nutrition Fact Table and price bar code).
Discuss how colour is used on the labels. There is usually one major background colour and a variety of colours in the graphic
or picture component.
Discuss how colours emit a variety of feelings and emotions.
• White - birth, bridal, newness, purity
• Yellow - sunny, bright
• Orange - energetic, intellectual
• Blue - calming, water, stillness, sky
• Red - energy, vibrance
• Purple - creative, royal
• Green - traditional, environmental
• Black - sombre, death, funeral
Complete Appendix A – Marketing Techniques as a class. Discuss the use of fonts and how they associate with the product.
Instruct students to prepare a label for a food product. Hint: select a product which has NOT been discussed as a class so that
students’ ideas are not narrowed by the existing examples.
Students use Appendix B – Label Activity Sheet as a starting point to develop their drafts of the cereal box labels. Alternatively,
teachers/students can use larger sheets of paper.
Review the rubric and checklist on Appendix C – Product Label Evaluation as a class. Provide each student with a copy of the
appendix. Ask students to complete the self evaluation part of the performance checklist before they hand in their final draft of
the assignment.

Assessment
•
•

 rovide feedback to students as they draft the ideas for their product labels.
P
Use Appendix C – Product Label Evaluation to assess completion of product labels.
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Extensions
•
•

Create the food label in 3-dimensional format.
Invite students to create an advertisement for their food product (Example a radio or
television commercial).
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